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Introduction 
 
The report includes more than 50 newspapers and magazines’ articles, social media posts 
and press releases which present the goals and achievements of the CCI4Tourism project.  
The numeric set of media articles published in six different languages (Slovenian, Italian, 
Greek, Croatian, Serbian and Bosnian language) has had a significant impact on raising 
awareness and increasing knowledge about cultural and creative industries and sustainable 
tourism. 
 
In the following we present all the clips and press releases:  
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The new needs of cultural and creative enterprises 

Interreg Adrion CCI4Tourism 

Tecnopolis, lead partner of Interreg Adrion CCI4 Toursim project organized an online focus 

group on 19 november 2020 with more 10 cultural and creative start-ups and touristic 

enterprises, in order to know their new needs and to understand the interaction between the 

creativity and tourism system. 

In Puglia Region, there are 13,602 cultural and creative active companies; this value  represents 

3.6% of the total regional production system; More than half of the enterprises are cultural 

industries (or 55.5% of the total of the sector). There are 7,552 units that, for the most part, 

work in the publishing  industry; there are 5,162 active companies, 2,414 related to architecture, 

2,058 related to  communication. (Report on Cultural and Creative Enterprises in Puglia 2019). 

After the presentation of the project aims and activities, each operator had the chance to 

present  its own creative enterprise by focusing on the new needs that it is necessary to 

implement for the growth of the creative sector and the development of local economy. 

Interesting suggestions came to light during the discussion among the involved operators: the 

new emerged needs are: 

- contents digitalization 

- investment in digital skills 

- investment in human capital  

- storytelling 

- enhancement of minor cultural heritage 

- enhancement of local community as active host 

- networking among creative and touristic operators  

- promoting an experience tourism  

 

This is one the four local events that Tecnopolis is organizing  for the local cultural and 

creative companies and start-ups. 
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Shape your ideas for sustainable tourism 

 

Tecnopolis presents the call for 

to select 10 cultural and creative ideas 

 

5 May 2021 h. 17 

 

Facebook Live on the Tecnopolis page 

(https://www.facebook.com/TecnopolisPST). 

 

 

Tecnopolis, Science and Technology Park of the University of Bari, launches a call for ideas to 

select 10 cultural and creative ideas for sustainable tourism, within the framework of the 

Interreg Adrion project CCI4TOURISM. The call for ideas will be presented during a public 

meeting to be held on 5 May 2021 at 5 p.m. live on Facebook on the Tecnopolis page 

(https://www.facebook.com/TecnopolisPST). 

 

 

The call intends to select ideas that design new ways of using territories for tourism, innovative 

tourism products and digital solutions to create "live remote" cultural tourism experiences 

and/or virtual tourism (e-tourism), which can provide concrete answers to the challenges posed 

by the pandemic crisis. 

Participants can be informal teams, established companies operating in the cultural and 

creative sector interested in developing new approaches and business models in tourism; 

multidisciplinary teams with digital and management skills; freelancers, entrepreneurs, 

students, enthusiasts and experts in the fields of digital, creativity, artistic craftsmanship, 

tourism and cultural heritage. 

 

Applications can be submitted until 31 May 2021. 

 

Information on the call and submission form available at the following link 

http://www.tecnopolispst.it/bandi.asp  

 

The 10 selected ideas will benefit of  training services and the incubation process through 

participation in training seminars with specialised coaches and thematic workshops on 

marketing, design thinking and entrepreneurial development. At the end of the incubation 

process, only 3 cultural and creative ideas will have access to an acceleration path consisting of 

tailor-made Go to market and networking support. 

 

Important speakers will attend the meeting: Vito Santamato -  University of Bari "Aldo Moro", 

Director of the degree course in Design and Management of Tourist and Cultural Systems - 

Department of Economics, Management and Business Law Nicola Barbuti -  University of Bari 
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"Aldo Moro", Director of ITS Tourism and Culture and Professor of Archiving, Bibliography and 

Library Science at the Department of Humanities; Lino Manosperta, Head of European projects 

at Apulian Public Theatre; Alessandra Dalena, TEDx Putignano Organiser. Davide De Nicolò, 

Tecnopolis Project Manager of CCI4TOURISM project, and Francesca Ladisa, Tecnopolis 

Communication Manager, will lead the event. 

 

 

The 10 selected ideas will benefit from training services and the incubation process through 

participation in training seminars with experts and thematic workshops on marketing, design 

thinking and entrepreneurial development. At the end of the incubation process, only 3 cultural 

and creative ideas will have access to an acceleration path consisting of tailor-made go-to-

market and networking support. 

 

 

 

 

Info: d.denicolo@tno.it 

Press: carmelasfregola@gmail.com +39 3493916007 
 

 

 

mailto:d.denicolo@tno.it
mailto:carmelasfregola@gmail.com










TG NORBA ONLINE: 

https://norbaonline.it/2023/01/20/turismo-cultura-un-binomio-vincente/ 

 

ANTENNA SUD: 

https://www.youtube.com/watch?v=k8I4xdJqD4M  

https://norbaonline.it/2023/01/20/turismo-cultura-un-binomio-vincente/
https://www.youtube.com/watch?v=k8I4xdJqD4M


Advertising Articles CCI4Tourism 

 

Il Sole 24 Ore, 29th june 2020 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Il Gazzettino Pordenone, 21th january 2021 

 



Il Gazzettino Friuli, 15th february 2021 

 



      
   

Giovedì 30 Settembre 2021 
 
 

EVENT TITLE: “The strengthening of ICCs as a growth engine for sustainable tourism” 
 
 
Is it really possible to empower cultural creative industries for sustainable and regenerative tourism? 

This was the driving question addressed to the numerous speakers during the online event organized 

by Friuli Innovazione - within CCI4Tourism project-   on the 30th of September 2021. The event was 

part of the Creative Days initiative promoted by the Friuli Venezia Giulia Region.  

The occasion offered the opportunity for discussion between local and transnational players recently 
involved in pilot actions combining creativity, tourism, digital and sustainability.  
 
As Davide De Nicolò -Tecnopolis Puglia, Lead partner of CCI4Tourism - pointed out while describing 
CCI4Tourism results, it’s time to renovate the tourism in Alpine Adriatic region and in the wake of the 
pandemic, a new framework based on resilience to revive both the creative and tourism sectors 
includes entrepreneurial and digital upskills, as well as the implementation of sustainable practices. 
In fact, new development models and new ideas have in common sustainability in its broadest sense: 
environmental, economic and social and “digital” more than ever before significant not only to surprise 
the people but is a functional element to offer a new service or a better service to tourists.   
 
In this view, the project  “Tourism ambassador” carried out by Promoturismo FVG is a very good 
example of cross fertilization between cultural and creative sectors and sustainable Tourism approach.  
Local and VIP Ambassadors - following specific training aimed at strengthening on digital 
communication skills – develop storytelling material promoting the territory and less known places 
leveraging on their unique experiences. With this project Friuli Venezia Giulia was awarded as 2021 
Best creative destination in Italy within Regions’ category. 
 
More than ever Digital skills are at the heart of tourism development, not only digital storytelling but 
also the serious game approach can contribute to promote cultural heritage and tourism. Goran Pavlov 
- IRI Cluster for research, development and innovation – presented several examples where the 
purpose of the game is to promote selected locations with role-playing games to give new experiences 
to tourists.  
 
Creative and digital development models play an important role in promoting sustainable and 
regenerative tourism. CCI4T incubation program already developed ideas and thanks to their 
presentation the event promoted the exchange of knowledge and insights to improve and grow the 
sectors in question. Cooperating and exchanging information is the best way to accelerate the 
growth of the tourism sector. Further insights regarding digital upskilling and technologies applied to 
sustainable tourism offers, came from Adrion Cultural and Creative Thematic Cluster projects :  
“EMOUNDERGROUNDS” and “CREATURES” represented by their lead partners.  
 
The event ended with the “fire pitch” of 5 business projects developed within  the CCI4T  Transnational 
Incubation Program namely:  

1. BLAWALK from Friuli Venezia Giulia (Italy), whose team developed an app facilitating the 
meeting between those who offer experiences (walks, trekking and bike excursions at different 
levels) and enthusiasts in search of destinations, experiences and companions. The idea has 
already collected 14.000 users’ registrations and is about to enlarge its network beyond 
regional and national markets 

 

https://www.turismofvg.it/en/category/ambassador-en
http://www.creativetourismnetwork.org/the-best-italian-creative-destination-is/?lang=it
https://www.blawalk.it/


      
   

2. Slovenia Photo tours are guided photo trips to the most photogenic points of the Julian Alps. 
Katja Jemec, a professional photographer, is the heart and soul of these creative experiences. 
Besides the technical part of the photography participants can learn how to use the camera to 
capture Slovenian landscape and culture through their own view and camera lens. Good photo 
narrator must first know well the content he is photographing, only then can he tell the story 
with photos. 

 
3. COUNTESS GRETA - from Slovenia - it’s a new tourist program that offers tourists visits and 

unique experiences to discover cultural and heritage accompanied by Countess Greta – a 
character inspired by a famous person from the past. 

 
4. E-Animal – from Bosnia - combining Virtual Reality, education and 3D production is going to 

create a virtual park where people meet animals and get excited about science and motivate 
them to contribute to animal endangerment prevention.     

 
5. Accessible Tourism - from Greece - aims to support tourism carried out by vulnerable social 

groups, such as citizens and visitors with disabilities, people with reduced mobility and visually 
impaired people. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.sloveniaphototours.com/
http://www.kozarka.com/
https://saphiralabs.com/
https://accesslab.gr/en/contact/




 

               
 

ADRIATIC-IONIAN Programme INTERREG V-B 2014-2020 (2nd call) 
 

ADRION THEMATIC SUB-CLUSTER ON CULTURAL AND CREATIVE INDUSTRIES 
 

PRESS RELEASE for dedicated ADRION web-section 
 

Activity A.M: Capitalization activites within the ADRION Thematic Sub-Cluster no. 3.1  
Deliverable D.M – Minutes/Lists of participants/Agendas of the n. 3 meetings organized at Sub-Cluster level by 

the LPs of the involved projects 
 

 
 

 

 

 
“EMOUNDERGROUNDS” - “Project N° 905” 

“CREATURES” – “Project N° 1050” 
“CCI4TOURISM” – “PROJECT N° 1124” 

 
  

Sub-cluster n. 3.1: Cultural  
and creative industries 



 

 

 

After the first touchpoints in November, CREATURES, EMOUNDERGROUNDS and 
CCI4TOURISM met again on December 2nd with the aim to improve networking for CCI 
enterprises. 

The meeting has been coordinated by the Metropolitan City of Bologna, Lead Partner of 
CREATURES project and hosted online by the Regional development agency Dubrovnik-
Neretva County.  

During the meeting, the Policy Paper arrangement has been finalized and Laboratories for 
the design of new project proposals to be funded under the EC Programming Period 2021-
2027 were launched. 

The CCIs Thematic Cluster focuses on the emerging sector of cultural and creative industries, 
and seeks to empower public and private actors through innovation-based initiatives in the 
field of creativity. The three projects involved are working together - exchanging data, 
information and knowledge - for a: 

• Greener, digital, resilient, creative and cultural European economy based on the 
application of new digital distribution formats 

• New forms of cultural and tourism experience, towards new economic models with 
high market potential 

• Involving private actors of the CCIs sector widely involved in Adriatic-Ionian area. 

The Thematic Cluster will further develop project proposals based on emerging territorial 
innovation needs, to ensure continuity to the strategic actions already implemented, 
contributing to the achievement of a greener, digital and resilient European creative and 
cultural economy, based on the application of new digital distribution formats and, 
conversely, on new forms of cultural experience and new economic models with high market 
potential. Moreover, it will ensure the strengthening and extension of existing networks 
created through the projects involved, which will consecrate the strategic alliance through a 
Memorandum of Understanding between public and private actors of the CCIs sector widely 
involved in the Adriatic-Ionian area. 

The CCIs Thematic Cluster involves 27 organizations partners coming from Italy, Greece, 
Croatia, Slovenia, Serbia, Albania, Montenegro and Bosnia-Herzegovina. 

For further details, you can view the Meeting Agenda 



 

 

Figure 1 - Second meeting of the ADRION Thematic Cluster – CULTURAL AND CREATIVE INDUSTRIES 

 

 
Figure 2 - Second meeting of the ADRION Thematic Cluster – CULTURAL AND CREATIVE INDUSTRIES 

 



                                                                                                           

 
 

 

CCI4TOURISM FINAL EVENT – PRESENTED THE KEY OUTPUTS AND SIGNIFICANT EXPERIENCES OF 

STRENGHTENING ENTREPRENEURIAL SKILLS OF CULTURAL AND CREATIVE INDUSTRIES FOR THE 

VALORISATION OF CULTURAL HERITAGE AND THE DEVELOPMENT OF SUSTAINABLE TOURISM 

MODELS IN THE ADRIATIC-IONIAN REGIONS 

 

On December the 1st, the final event of CCI4TOURISM project took place in Thessaloniki, Greece. It 

was the opportunity to present the key outputs and significant experiences of strengthening 

entrepreneurial skills of cultural and creative industries for the valorisation of cultural heritage and 

the development of sustainable tourism models in the Adriatic-Ionian Regions. 

The transnational event was hosted by project partner Business and Cultural Development Centre 

(KEPA) from Thessaloniki and was attended by project partners, project beneficiaries and other 

guests. Due to live-streaming the conference was open to public also on-line. 

The session was opened by the representative of the Region of Central Macedonia, Deputy Governor 

of Digital Governance Angelos Charisteas and Davide de Nicolò, chief project officer of the lead 

partner Tecnopolis Science and Technology Park (TNO). He shortly overviewed the project and 

pointed out the unfavourable conditions due to the covid 19 epidemic which accompanied the 

implementation of the project for a good part of the time. 

Regardless of these circumstances in the past three years 9 project partners of CCI4TOURISM project 

have been developing strategies that have notably improved the entrepreneurial skills of 

beneficiaries engaged in the cultural and creative industries. Moreover, the CCI4TOURISM project 

was also included in the ADRION Thematic Sub-Cluster focused on Cultural and Creative Industries, 

which involves two other ADRION projects: EMOUNDERGROUNDS and CREATURES. The goals and 

the main achievements of the ADRION Thematic Sub-Cluster were presented by Ida Carolla, project 

manager on behalf of the Nardò Municipality (EMOUNDERGROUNDS). The sub-Cluster elaborated 

the policy paper with recommendations and follow-up for policy-makers to influence the political 

debate on the cultural heritage management, new defined project ideas, focused on the specific 

territorial innovation needs, that could be faced and funded within the 2021-2027 EU framework 

programming period and finally The Memorandum of Understanding, which established “AN ADRION 

OBSERVATORY FOR CULTURE AND TOURISM SECTORS”. 

The partnership of the CCI4TOURISM project has achieved three most important objectives: the 

Transnational strategy for the strengthening CCIs skills and competences, the Transnational Action 

Plan for a “Cultural tourism 4.0” offer across the AI area and setting up the Network of Creative Hubs 

for the heritage valorisation.  

To deliver these main results the partners had implemented many different activities and had 

worked on various needed documents that provided the framework and the basis for the next steps. 

Very important one is the Guidelines to support CCI for tourism market in the Adrion area which 

were presented by Claudia Baracchini from Friuli Innovazione research and Technology Transfer 

centre (FINN). 

The partnership established the Network of Creative Hubs, called CAST INICIATIVE, which mission is 

to support the inter-linkage between CCIs and tourism industry to develop and deliver creative and 

sustainable tourism products and implement positive sustainable practices in both sectors. As Goran 



                                                                                                           

 
 

Pavlov from IRI center (Croatia) explained, one of the most important objectives is to ensure the 

long-term sustainability of the CAST initiative activities leveraging on Transnational Strategy and 

Action Plan.  

Each partner’s organization established its own Local Creative Hub which form the Creative Hub 

Network. Their orientation, specialization of action and experiences were shown by the local hub 

managers Tamara Paleka and Branka Nakić from Zadar County Rural development Agency (AGRRA) 

and on-line by Vladimir Amidžić from the City Development Agency Banja Luka (CIDEA).  

»Taking into consideration the trends that are identified in the Cultural Tourism sector, the current 

Action Plan aims at providing policy makers, economic operators and key stakeholders with tools and 

concrete recommendations to make CCIs drivers for a renewed cultural tourism offer to reach 

project main goal«, has been pointed out by Eleftheria Ntonou from Helenos Consulting (external 

expert of KEPA). 

The last session of the event was dedicated to challenges and future opportunities for Adriatic-Ionian 

Cultural Tourism 4.0. From this point of view Claudia Baracchini shared the key Transnational 

strategy' priorities which are shared performance measures, digital and green knowledge hub, 

transnational gotomarket and peer learning&networking. 

Katarina Sekirnik from Development Agency Sora (RAS) from Slovenia and Jano Puškar from 

European Affairs Fund of AP Vojvodina (FEP) shared some common experiences from implementing 

the Pilot Actions mechanism, which has proven to be a useful supporting tool in hybridization of both 

sectors. This was illustrated by concrete examples of experience sharing which were presented by 

pilot actions' beneficiaries and partners from Slovenia, Serbia and Greece. 

The closing speech was assigned to Francesca Imperiale, the associate professor of Business 

Administration and expert in CCI management University of Salento. 

Finally, Stavros Mantzanakis, the moderator from Helenos Consulting pointed out some final 

remarks that could be summarized as: “CCI4TOURISM project has great assets and runs a strategic 

foresight with the long-term strategy and road map with actions”. 

Due to professional team of KEPA (Poppy Oikonomou, Angeliki Barakli and Nikos Rovatsos) the 

closing conference was a great dissemination and capitalization event. 

 

Link to posted PR : https://cci4tourism.adrioninterreg.eu/news/cci4tourism-final-event-presented-

the-key-outputs-and-significant-experiences-of-strenghtening-entrepreneurial-skills-of-cultural-and-

creative-industries-for-the-valorisation-of-cultural-her  
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Бања Лука: Отворен културно-креативни hub • Предузетнички портал РС (preduzetnickiportalsrpske.net) 

 

 

 

 

 

 

 

 

https://www.preduzetnickiportalsrpske.net/banja-luka-otvoren-kulturno-kreativni-hub/


 
 

Nešto novo! CIDEA otvorila kulturno-kreativni hub, a evo kako je on zamišljen | BL Portal (bl-portal.com) 

 

 
 

https://www.bl-portal.com/banjaluka/nesto-novo-cidea-otvorila-kulturno-kreativni-hub-a-evo-kako-je-on-zamisljen/


 
 

U ponedjeljak otvaranje kreativnog HUB-a u Banjoj Luci | Banjaluka.net 

 

 

  

https://banjaluka.net/u-ponedjeljak-otvaranje-kreativnog-hub-a-u-banjoj-luci/


 
 

kulturno kreativni hub | Info | Društvo (mondo.ba) 

 

 

https://mondo.ba/Info/Drustvo/a1045099/kulturno-kreativni-hub.html


 
 

Otvaranje kreativnog haba u Banjoj Luci – mladibl.com 

 

 

 

https://www.mladibl.com/?p=9159


 
 

Gradska razvojna agencija otvorila kulturno-kreativni hab – mladibl.com 

 

https://www.mladibl.com/?p=9209


 
 

  

Отварање креативног хаба у Бањој Луци - Град Бања Лука (rs.ba) 

 

https://www.banjaluka.rs.ba/otvaranje-kreativnog-haba-u-banjoj-luci/


 
 

  

The City Development Agency CIDEA opened a cultural and creative hub in Banja Luka - Snaga lokalnog 

 

 

 

https://snagalokalnog.ba/en/the-city-development-agency-cidea-opened-a-cultural-and-creative-hub-in-banja-luka/


 
 

Banja Luka: Poziv za poslovne ideje - Snaga lokalnog 

 

 

 

 

https://snagalokalnog.ba/banja-luka-poziv-za-poslovne-ideje/


 
 

CIDEA: Poziv za poslovne ideje – mladibl.com 

 

 

  

https://www.mladibl.com/?p=5251


 
 

Poziv za poslovne ideje - CIDEA 

 

  

https://cidea.org/javan-poziv/poziv-za-poslovne-ideje/


 
 

CIDEA otvorila kulturno-kreativni hub 

 

 

 

 

 

 

https://www.nezavisne.com/novosti/banjaluka/CIDEA-otvorila-kulturno-kreativni-hub/661908


 
 

POZIV ZA POSLOVNE IDEJE 

 

https://www.facebook.com/Cidea-Gradska-razvojna-agencija-574270325930701
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Kreativni in trajnostni turizem
Besedilo: Mateja Rant 
Kategorija: Arhiv člankov / torek, 27. september 2022 / 08:26  

Ob svetovnem dnevu turizma v Žireh pripravljajo sprehod po delu poti žirovske kulturne nepremične dediščine, predstavili pa bodo tudi interaktivni
zemljevid Žirov.

Žiri – Jutri, na svetovni dan turizma, bodo v Žireh predstavili projekte, sofinancirane v okviru projekta CCI4Tourism, ki ga Razvojna agencija Sora v
mednarodnem partnerstvu izvaja z namenom razvoja in spodbujanja inovativnega, kreativnega in trajnostnega turizma na Škofjeloškem. Pri tem bodo posebno
pozornost namenili projektu Turističnega društva (TD) Žiri, ki je za nov interaktivni zemljevid Žirov prejel najvišji možni znesek sofinanciranja.

Zbrali se bodo ob 16.30 pred Kulturnim središčem Stare Žiri, od koder se bodo v spremstvu predstavnikov TD Žiri in podjetja Dever odpravili na kratek
sprehod po delu poti žirovske kulturne nepremične dediščine in ob tem predstavili interaktivni zemljevid Žirov. Pot bodo zaključili na Vrtu in galeriji Kržišnik,
kjer bodo predstavili vrt in projekt digitalizacije rastlin, nato pa še druge projekte, za katere so pridobili sredstva v okviru CCI4Tourism. Rozamunda in TD
Škofja Loka bosta predstavila svoj projekt spominkov Loške hiše, KUD Kamot in TD Gorje tematsko pot s slikanico Volčje potovanje od Vintgarja do Soteske,
gostilna Pr' Pepet in E-Art Institut svoj glasbeno-gastronomski abonma Loške glasbene vilice, Domačija Tešnak pa otroški glasbeni tabor. Sodelujoči iz
primorsko-notranjske regije bodo predstavili projekta Čajanka z grofico Greto in butične nastanitve BelaKapa.

https://www.gorenjskiglas.si/arhiv


19. 01. 23, 16:53 Loške glasbene vilice - nov, inovativen in trajnostno naravnan produkt | I feel Slovenia

https://www.slovenia.info/sl/novinarsko-sredisce/novice/22024-loske-glasbene-vilice-nov-inovativen-in-trajnostno-naravnan-produkt 1/3

 Nazaj na novice

Objavljeno: 9.1.2023

Loške glasbene vilice - nov, inovativen in trajnostno naravnan
produkt

Loške glasbene vilice so produkt kulturnega turizma na Škofjeloškem. Gre za abonma glasbeno

gastronomskih dogodkov. Zasnovala sta ga restavracija Pr' Pepet in Inštitut E-Art, ki z vrhunskim

programom prepletata gastronomijo in glasbo različnih žanrov. 

Na Škofjeloškem že nekaj let razvijajo vsebine trajnostnega in kulturnega turizma. Loške glasbene
vilice so nov, inovativen in trajnostno naravnan produkt kulturnega turizma na Škofjeloškem.
Zasnovala sta ga restavracija Pr' Pepet in Inštitut E-Art, ki z vrhunskim programom prepletata
gastronomijo in glasbo različnih žanrov.
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V okviru projekta CCI4TOURISM, ki ga zadnja tri leta izvaja Razvojna agencija Sora, so Loške

glasbene vilice med petimi drugimi projekti dobile tudi finančno podporo za razvoj in izvedbo. Veseli

smo, da smo lahko v okviru projekta podprli tako zanimive in vrhunske vsebine, ki se še naprej razvijajo

in vpenjajo v lokalno okolje. Prepoznavnost Škofjeloškega tako tudi z glasbeno-gastronomskimi večeri

raste v luči zelene destinacije, ki razvija kulturno-kreativni in trajnostni turizem.  

V okviru projekta CCI4TOURISM želijo preko ustvarjalnih dialogov razširiti dobre prakse, ki jih razvijamo

z našimi deležniki in vas lepo vabimo na enega od glasbeno-gastronomskih večerov.

Za uverturo si lahko predstavitveni video Loških glasbenih vilic.
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ŠKOFJA LOKA

To se zgodi, ko se dobri muziki v Škofji Loki pridruži fina hrana (FOTO)
Predstavili začetek niza unikatnih glasbeno-gastronomskih večerov. Pod okriljem Razvojne agencije Sora ga pripravljata restavracija Pr' Pepet in Inštitut
E-Art.

Odpri galerijo
Glasbenik Luka Mlejnik Železnik in chef Janez Ferlan

Špela Ankele
18.01.2023 ob 05:30

Špela Ankele
18.01.2023 ob 05:30

https://uporabnik.delo.si/accounts/profile/recover/
https://uporabnik.slovenskenovice.si/profil/
https://www.slovenskenovice.si/avtor/spela-ankele
https://www.slovenskenovice.si/avtor/spela-ankele
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Poslušajte

Čas branja: 4:10 min.

Delite

Kaj se zgodi, če ima chef restavracije, ki je hkrati galerija in knjigarna, posluh še za dobro glasbo? Tedaj v Škofji Loki nastane niz kulinarično-glasbenih
večerov z naslovom Loške glasbene vilice, ki je namenjen tako domačinom, ki obožujejo oboje, kot turistom, ki jih pot ponese v tisočletno gorenjsko
mesto.

Umetniško izpisan potek glasbeno-kulinaričnega večera FOTOGRAFIJE: Špela Ankele

Loške glasbene vilice so celoletni program – ta je prek projekta CCI4tourism naslonjen na evropski denar –, ki ga zadnja tri leta izvaja Razvojna
agencija Sora. Kot je pojasnila Kati Sekirnik, ki na omenjeni razvojni agenciji vodi Rokodelski center Duo, bodo Loške glasbene vilice v celoto
povezovale kulinariko in različne zvrsti glasbe – tako klasično kot etno, jazz in še kaj –, kulinarično-glasbeni prepleti pa se bodo vrstili večkrat na leto:
»Želimo tudi, da se dogodek iz restavracije Pr' Pepet razširi tudi na druge podobne lokacije. Tako bomo v Škofji Loki dobili magnet za zahtevnejše
goste.«

V uglednem vodniku

Minulo nedeljo je tako Pr' Pepet, to je v unikatni restavraciji, ki jo je kulinarični vodnik Gault & Millau Slovenija lani uvrstil med najbolj pop(ularne)
gastronomske točke v Škofji Loki, odmeval Mozart. Točneje: odlomki iz Mozartove opere Don Giovanni, ki jo je v besedi in glasbi predstavil Kvartet
Tamino. V besedi smo zapisali zato, ker so člani kvarteta najprej povedali nekaj iskrivega o tem, kaj se v operi Don Giovanni dogaja, šele nato so prijeli
za glasbila in goste popeljali v čudoviti svet glasbe.

Želimo, da se dogodek iz restavracije Pr' Pepet razširi tudi na druge podobne lokacije.

In medtem ko so glasbeniki ta večer zasedli kletne prostore restavracije Pr' Pepet, je v kuhinji po svoji stari navadi kuhalnico vihtel chef Janez Ferlan, ki
zadnjih nekaj let z družino, torej ženo Polono in sinom Lenartom, vodi to prikupno škofjeloško restavracijo. Tokrat mu je v kuhinji na pomoč priskočil še
kuhar Anže Bašelj. Omeniti velja tudi to: chef Janez Ferlan je slikar in tudi eden redkih pri nas, ki obvladajo digitalno restavriranje starih filmov.
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Namesto uverture sta postregla s kruhki – takšnimi z domačo piščančjo pašteto in onimi s kajmakom in kaviarjem. Nato je prišel na vrsto sirov štrukelj,
začinjen s pestom, pikantno omako in kozicami. Glavna jed se je zavrtela okoli ribe, torej postrvi, oziroma ramsteka lokalne pridelave.

V Mozartovo mesto

Pester pa je bil tudi izbor sladic, saj so bili tu tako krasni čokoladni razpokančki z drožmi kot popolni makroni v barvah škofjeloške zastave, nemalo
zanimanja pa je bilo tudi za baklave, med katerimi so bile tudi tiste, polnjene s pistacijami. Tako je goste tudi na krožniku, ob čokoladno-pistacijevem
prepletu, hote ali nehote poneslo v Mozartovo mesto. Zakaj? Ker je Salzburg znan po številnih čokoladnicah, v katerih izdelujejo mozartove kroglice, v
katerih čokolado na prefinjen način spremlja tudi pistacija.

Škofja Loka postaja magnet za zahtevnejše goste.

Naslednji preplet dobre glasbe in fine hrane bo v mali škofjeloški restavraciji Pr' Pepet že to nedeljo, 22. januarja, ko bo na sporedu ljudska glasba, v
klet pa prihajajo tudi stara glasbila, denimo žvegla in baročna violina. Za glasbila bodo prijeli Janez Jocif, Luka Mlejnik Železnik in Ana Julija Mlejnik
Železnik, medtem ko bo chef Janez Ferlan navdih za kulinarično ustvarjanje iskal v starih slovenskih jedeh.

Janez Ferlan je tudi slikar in eden redkih mojstrov za restavriranje starih filmov pri nas.

Kati Sekirnik je vodja rokodelskega centra, ki deluje v sklopu Razvojne agencije Sora.
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Okusna uvertura v Škofjeloške glasbene vilice

Jedilnik škofjeloške restavracije temelji na lokalnih sestavinah in trenutnem kuharskem navdihu vsestranskega Janeza Ferlana.

Kvartet Tamino je zbrane popeljal v svet Mozartove opere Don Giovanni.
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V kuhinji se jim je tokrat pridružil kuhar Jan Bašelj, ki v bližnji Gorenji vasi peče burgerje z imenom Pajzl Burgers.

Sladice večera, ki so mu ritem narekovale Mozartove melodije, so se sukale okoli okusa pistacije.
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Je to galerija? Ni, to je ena od sten škofjeloške gostilne Pr' Pepet.

Tu je doma dobra glasba.

Hvala, ker berete Slovenske novice.

Berite Slovenske novice prvi mesec že za 7,99 € 0,99 €!



Na Razvojni agenciji Sora 
so v začetku leta 2021 začeli 
izvajati projekt CCI4Tourism. 
Kot že ime projekta samo 
pove, skozi različne aktivnosti 
povezujejo dva sektorja – 
turističnega in sektor kul-
turnih in kreativnih indus-
trij (KKI). Cilj projekta je pris-
pevati k temu, da postanejo 
kulturne in kreativne indus-
trije ključni akter pri razvoju 
turističnega sektorja in posle-
dično generator rasti v jad-
ransko-jonski makro regiji. 
Vrsta aktivnosti se izvaja z 
namenom spodbujanja pod-
jetništva in dvigovanja znanj, 
veščin in kompetenc vključe-
nih podjetij in posameznikov. 

Partnerstvo projekta sicer 
sestavlja devet organizacij iz 
šestih držav – Italije, Sloveni-
je, Hrvaške, Srbije, Bosne in 
Hercegovine in Grčije. V 
začetku leta 2021 so objavili 
Transnacionalni razpis za 
kulturne in kreativne ideje za 
trajnostni turizem in zbrali 
ideje za reševanje izzivov, ki 
vodijo k inovativnim turistič-
nim produktom in storitvam 
ter oblikovanju nove strate-
gije za trajnostni turizem. Na 
Škofjeloškem je bilo potrje-
nih 9 projektov in kreativnih 
ekip, ki so svoje ideje razvija-
li v procesu izobraževalnih 
delavnic in usposabljanj pod 
mentorskim vodstvom. Za 

promocijo, predstavitev 
dobrih primerov in navdih 
za razvoj trajnostnega turiz-
ma pa so izdali tudi medna-
rodno brošuro Najboljše kre-
ativne ideje za valorizacijo 
kulturne dediščine. 
Da bi razvoj idej še nadgradi-
li in izvedbo finančno pod-
prli, so tudi na Škofjeloškem 
izvedli javni poziv in pilotno 
akcijo za izvedbo konkretnih 
projektov, ki povezujejo sek-
torja. Razvojna agencija Sora 
je na podlagi razpisa in izbo-
ra v celoti finančno podprla 
projekte: Turistični spomin-
ki Loške hiše (Rozamun-
da), Interaktivni zemljevid 
Žirov (TD Žiri), Glasbe-

no-gastronomski abonma 
Loške glasbene vilice (Jat-
ko, Pr' Pepet), Volčje poto-
vanje od izvira do soteske 
(KUD Kamot), Digitalizaci-
ja rastlin na Vrtu Kržišnik 
(Zavod Vrt in galerija 
Tomaža Kržišnika), delno 
pa je podprla projekt Glas-
beni tabor za otroke na 
domačiji Tešnak (Zavod 
Staroznanke). 
V oktobru 2021 so na Škofje-
loškem gostili mednarodno 
partnerstvo, ko so na RAS 
organizirali dvodnevno delo-
vno srečanje partnerjev pro-
jekta CCI4Tourism, ki je bilo 
izjemno dragoceno, saj je po 
dolgem času potekalo v živo 

in pripomoglo k boljšemu 
sodelovanju in povezavi pro-
jektnih partnerjev. 
V okviru projekta je začela 
delovati mreža kreativnih 
hubov oziroma Creative 
Hubs Network, ki zagotavlja 
prostor in podporo za mre-
ženje, razvoj poslovanja in 
sodelovanje skupnosti v 
ustvarjalnem, kulturnem in 
tehnološkem sektorju tudi v 
mednarodnem prostoru. V 
mrežo so vključeni vsi sode-
lujoči kreativni centri. V 
mesecu maju 2022 so se vsi 
partnerji in predstavniki sek-
torja KKI udeležili transnaci-
onalnega študijskega obi-
ska na Portugalskem, obis-
kali pa so kreativno skupnost 

Dinamo10 in center Collec-
tiva, ki ponujata zanimivo in 
drugačno delovanje ter 
povezovanje ustvarjalcev na 
področju KKI ter njihovo 
delovanje znotraj lokalnih 
skupnosti. 
Projekt je v zadnji fazi izvaja-
nja. Končuje se konec leta 
2022, do takrat pa bodo 
izvedeni še vsi podprti pro-
jekti, na izvedbo čaka tudi še 
nekaj dogodkov in izobraže-
vanj. Na podlagi rezultatov 
vseh projektnih aktivnosti 
bo ob koncu projekta izde-
lan transnacionalni akcijski 
načrt razvoja kulturnega 
turizma v regiji, ki ima brez 
dvoma izjemen potencial za 
nadgrajevanje.

CCI4TOURISM – KULTURNE IN KREATIVNE INDUSTRIJE  
ZA TRAJNOSTNI KULTURNI TURIZEM

Projekt delno financira Evropska unija v okviru programa INTERREG ADRION  
(Jadransko-jonski program) 2014–2020. Članek je nastal s finančno pomočjo Evropske unije. 
Za vsebino je odgovorna izključno Razvojna agencija Sora in v nobenem primeru ne odraža 

stališč Evropske unije in programskih organov ADRION.

Srečanje delovnih ekip in mentorjev na vrtu Kržišnik v Žireh. Srečanje partnerjev projekta CCI4Tourism v Škofji Loki. 

Študijski obisk v Dinamu10 na Portugalskem. Joana Carvalho, 
ustanoviteljica kreativnega središča.
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PRESS KIT, CLIPING of CCI4TOURISM project 

DATE Title MEDIA Journalist/writer 

7.1.2021 Spletna konferenca 

Kulturne in kreativne 

industrije za trajnostni 

turizem 

Marketingmagazin.com / 

13.1.2020 Epidemija koronavirusa 

zaustavila masovni turizem 

  

Radio Koper Karin Zorn Čebokli 

13.1.2020 Jutranjik Radio Koper Karin Zorn Čebokli 

13.1.2021 Radijski dnevnik Radio SLO / 

 18.1.2021 Turizem bo po pandemiji 

bolj oseben  

 marketingmagazin.si /  

 18.1.2021 Pandemija je spodbudila 

trende, ki nakazujejo odmik 

od množičnega turizma 

 metropolitan.si  / 

 21.1.2021 Spletna konferenca KKI za 

Trajnostni turizem 

Radio Robin  Martina Arčon  

9.9.2021 Z grofico Greto okoli gradu 

Snežnik 

Slovenske novice  

26.7.2023 Počitniška hiša Bela Kapa 

iz Kosez pridobila trajnostni 

znak Green Key 

 

Slovenia.info 
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/sl/novinarsko-

sredisce/novice/20275-

pocitniska-hisa-bela-

kapa-iz-kosez-pridobila-

trajnostni-znak-green-

key  
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23.8.2022 Hiša Belakapa odprla vrata 

in prejela okoljski znak 

Zeleni ključ 

Notranjsko-Primorske 

novice 

https://notranjskoprimors

ke.si/2022/08/hisa-

belakapa-odprla-vrata-

in-prejela-okoljski-znak-

zeleni-kljuc/  
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Press release in Slovenian language 

Postojna, 8. november 2021 

 

DIZAJNERSKI PRISTOP V TURIZMU 

Pretekli  teden  je  RRA  Zeleni  kras  v  prostorih Mrežnega  podjetniškega  inkubatorja  Postojna  gostila 
strokovno  delavnico,  namenjeno  podpornim  turističnim  organizacijam,  institucijam  s  turistično 
ponudbo in posameznikom, ki so v procesu snovanju inovativnega turističnega produkta.  

Delavnica  je bila usmerjena v predstavitev  in uporabo metode dizajnerskega pristopa  (angl. Design 
Thinking), ki  je ena  izmed bolj učinkovitih metod za generiranje produktov  in ponudbe, prilagojene 
ciljnim skupinam kupcev oziroma obiskovalcev. 

Predavatelj, dr. Rok Stritar,  strokovnjak  s področja dizajnerskega pristopa,  je udeležence  seznanil  s 
konceptom metodologije, nato pa skupaj z udeleženci na praktičnem primeru opredelil proces uporabe 
metode. Na ta način je bil opredeljen turistični produkt DINA PIVKA ‐ Center o velikih zvereh. Poudarek 
je bil na predstavitvi tehnik razumevanja, definiranja izzivov in iskanja hitrih predlogov izboljšav, ki so 
utemeljeni na dejanskih potrebah uporabnikov, torej obiskovalcev centra. 

Turizem je pomembno razvojno področje v regiji, pri čemer je za ustvarjanje novih razvojnih priložnosti 
posameznih  turističnih  ponudnikov  ter  celotne  regijske  destinacije  pomembno  sodelovanje  vseh 
ključnih  deležnikov.  Delavnica  je  med  drugim  predstavljala  primer  sodelovanja  z  uporabo  novih 
instrumentov, kakršne nudi projekt CCI4TOURISM, v katerega je vključen RRA Zeleni kras. 

CCI4TOURISM,  katerega namen  je  krepitev podjetniških  veščin  v  kulturni  in ustvarjalni  industriji  za 
razvoj trajnostnega turizma, je sofinanciran v okviru Programa INTERREG ADRION 2014‐ 2020. 

 

 

 

 



Z grofico Greto okoli gradu Snežnik
Ekonomistka in mati šestih otrok Janja
Urbiha se je po izgubi službe prelevila v
turistično vodnico

KO VIDIMO beli grad Snežnik,

z mostom čez obrambni

jarek, poln vode, okoli
njega pa lipovi in kostanje-
vi drevoredi, nas njegova
pravljična podoba nehote
zanese stoletja v preteklost.
Če bi se preselili v pozno 19.
stoletje, bi zelo verjetno nekje
na travnikih parka zagledali
grofico Greto, Edle Mar-

gareto Greto Schollmayer
(1893-1962), hčerko našega
slovitega gozdarja Henri-
ka Schollmayerja, kako
vonja bele vrtnice ali pa vodi
skupino deklet na sprehod po

naravi in jih uči lepih manir

in jezikov. Kot vemo, je imela
žalostno usodo. Potem ko je

bila v prvi svetovni vojni viš-
ja bolničarka, se je po drugi

oznanila za Nemko in morala

zbežati, vse njeno imetje pa

je bilo nacionalizirano. Ni

znano, ali se je še kdaj vrnila
v Slovenijo, na Snežnik.
O izjemni grofici do nedav-

nega nismo vedeli nič, dokler
ni njene zgodovinske vloge v
poosebljenem liku prevzela
domačinka Janja Urbiha
iz bližnje vasi Kozarišče,
ekonomistka, ki je pred sed-
mimi leti izgubila službo in

bila postavljena pred izbiro.

»Iskati novo službo, spet v ne-
kem podjetju, kjer bi jo lahko

znova izgubila, ali začeti kaj
svojega.« Kot domačinka je

vse otroštvo preživela okoli
gradu Snežnik, v družbi s kle-
nimi domačini, ki jih značaj

na trenutke izdaja, da živijo z
gozdovi in lesom. Postala je
lokalna turistična vodnica in
si nadela ime Kozarka: »Kar

je pravzaprav moj vzdevek in
blagovna znamka obenem,«

pove, da je po dvajsetih letih
v Kovinoplastiki preprosto
morala začeti na novo in se,

med drugim, preleviti v svoj
najljubši lik grofico Greto.

Kot samostojna podjetnica
in mati šestih otrok, ki živi z
družino na manjši kmetiji, je
začela oglaševati delavnice
domačih obrti, izobraževalne

sprehode v naravi, študijske
krožke vseživljenjskega uče-
nja, polstenja ovčje volne ...
Hkrati je začela voditi sku-
pine po parku okoli gradu, s
svojimi idejami aktivno sode-
luje v sklopu mednarodnega
glasbeno-plesnega festivala
Plavajoči grad.
Kozarka pravi, da si je lik
zamislila pred kakim letom

dni. »Vprašala sem se, ali ne
bi bilo bolje, da se obiskoval-
ci okoli gradu sprehajajo z
grofico Greto kot pa z Janjo.«
Pregledala je stare fotografije
in slike grofice, ki ima v naši
zgodovini pomembno vlogo.
Žal pozabljeno. Greta je očetu
Henriku, upravitelju gradu
Snežnik, v njegovih poznih
letih pomagala urejati doku-
mente, prepisovala in urejala
njegove gozdarske strokovne
zapiske in prepisovala doku-

mente gradu Snežnik.
Letos spomladi si je nade-
la starinsko belo srajco in
temno zeleno starinsko

krilo iz tvida s pripadajočim
podkrilom, ki ga dekleta v
žargonu poznajo kot untrca.

Na glavo si je nadela slamnik

s cvetovi rož in ga obvezala
z zeleno pentljo. Njen lik

Grete v zeleno-belem se zlije

s snežniškimi gozdovi, hkrati

pa se nam dozdeva, da je svoji
t. i. predhodnici nenavadno
podobna. Tudi sama pravi,
da se je zelo hitro poistove-
tila z likom, saj je bila Greta

delavna in radovedna ženska,
ki je rada pomagala bližnjim.
Njeno razmišljanje je Janji

zelo blizu. Prav tako si delita
zanimanje za lokalno zgodo-
vino. Janja je tudi zbirateljica
lokalnih zgodb. V eni njej naj-
ljubši izveste, kako in zakaj
so na snežniškem posestvu
kuhali snežniško slivovko. In

zna povedati, kdo še vedno

hrani zanimivo steklenico, v
kateri so jo podarjali svojim
zaposlenim za božič.
Glede na to, da smo Sloven-
ci znani po svoji zavisti in
nevoščljivosti, tudi Janja v
domačem okolju štrli iz pov-

prečja. »Kar je včasih dobro,

a tudi težavno.« Kot primer

dobre prakse so projekt Gro-
fica Greta prepoznali na RRA
Zeleni Kras, saj je bil izbran

na javnem pozivu v okviru
Interreg projekta CCI4TO-
IJRISM, katerega namen je

izorati in podpreti kulturne

in ustvarjalne ideje s potenci-
alom za trajnostni turizem v
primorsko-notranjski regiji.
Janja priznava, da je imela dr-
zne načrte. »Potem je udarila
korona in me prizemljila.«
Za zdaj s turističnim vode-
njem ogledov in delavnic

ne zasluži dovolj. »Težko
je. A hkrati lepo,« poudarja

Kozarka, grofica Greta, ki jo

boste srečali nekje v okolici
snežniškega gradu, s cajno
cvetlic pod roko.

JAROSLAV JANKOVIČ

Janja Urbiha na
razstavi foto; osebni arhiv

Snežniško slivovko Mbl |H||IbBB||B
je gospodar vselej
podaril svojim
delavcem.
FOtO: OSEBNI ARHIV
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Pra grofica Greta foto: arhiv družine j«ne2ič
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Cultural and Creative Tourism in Modern Times 

 
Covid-19 was undeniably a catastrophic event for society as a whole. The event, which 
continues even today, has shaped our lives and the way we work. Most importantly, it has 
impacted industries that rely heavily on physical contact. Yes, we are talking about the tourism 
industry. In March 2020, tourism came to a standstill. After the great highs and record-breaking 
2019, it came as a shock to many businesses. After 2019, a lot of investments were made, 
expectations were high and no one had expected such a crash and a complete standstill. 
Companies faced the crisis in different ways. Many decided (were forced) to part with their 
employees. However, some have opted for a different approach, choosing not to lay off 
employees in exchange for strikingly revising companies' business models or gravely 
threatening their financial position. 
 
On the one hand, we know that Covid-19 was a catastrophic event, but on the other hand, we 
also know that various crises throughout history have proven to be triggering events that cause 
entrepreneurs and organizations to think about new solutions and try new approaches. After 
9/11, airports significantly tightened and improved their security measures. After the financial 
crisis in 2008, the concept of the sharing economy emerged and companies like Uber and 
Airbnb introduced new ways of travel and accommodation. We are not yet sure what Covid-19 
will bring to tourism in the long run, but we can see some trends that are emerging during the 
pandemic.  

The strong growth of tourism in recent years has had its consequences. While the economy 
and numbers grew, we did not pay as much attention to the negative environmental and social 
consequences that accompanied the growth. The latter, in particular, has been greatly 
overlooked. The perception of crowds and mass events definitely changed during the 
pandemic. Governments and health institutions were constantly warning against gathering in 
larger groups and to keep a safe distance. In the first year of the pandemic, it became clear that 
there was no longer any over-tourism. The sight of the empty streets of Venice was iconic 
proof of this. 

One trend that emerged during the pandemic was 
''nearcations,'' as Dr. Carina Ren called them in our 
interview for the TourismFromZero podcast.  

Domestic tourism saw a huge spike. This is 
understandable, of course, as we were mostly restricted 
to travel only within our own country. For a while, this 
restriction applied only to our own municipal or similar 
borders. This, however, was an opportunity to explore 
our local surroundings, something we mostly did not 
have the chance or motive to do before due to the 
accessibility of other global destinations. Whether this 
trend will continue when the borders are open as usual 

we will see, but there is no doubt that we have now seen all that we can experience literally on 

https://www.tourismfromzero.org/en/podcast/


our doorstep. In the long run, local and domestic tourism proved to be more resilient for the 
tourism industry. 

The positive force of the pandemic that was felt not only in the tourism industry but in all 
sectors was the use of technology. Suddenly we realized how important and indispensable it is 
to our society. During the pandemic, tourism businesses and entrepreneurs had to take 
advantage of technology to stay in touch with (potential) travelers. For example, many tourist 
guides started to offer virtual tours, which were not only useful from a sales point of view, but 
also to advertise in the long term and remain visible and attractive during these times. As we 
will see from some examples, technology adoption has skyrocketed and we believe this is just 
the beginning of the further digital transformation ahead of us. 
 

Digital trends that emerged during the pandemic 

 
A surreal global situation has caused non-digital and digital 
consumerism to come to a small but significant halt. It did not take 
long for new trends to emerge because of that. One of them 
combines blockchain technology with art. NFTs (non-fungible 
tokens), in simple terms, allows you to prove ownership of anything 
in the digital world. The NFT craze reached its temporary peak in 
March 2021 with digital artist Beeple, who sold his artwork as an 
NFT for nearly $ 70 million. Since then, many new projects have 
popped up. Digital Nomad Islands is a project where owners of non-
fungible tokens gain access to the network of private islands. By 
buying digital art, they also get a right that gives them lifetime 
access to this niche community. The British Museum is the next in 
line to enter the world of NFTs, offering digital Hokusai postcards. 
In August 2021, a small boutique music festival was held in Hrastnik, 
Slovenia, where visitors were invited to buy an NFT artwork by a 
local digital artist, which then also served as a ticket to the festival. 
Slovenia will also be the first country in the world to issue its own NFT to promote its tourism 
destinations at Expo Dubai 2020. The tokens will be given away free of charge to visitors to the 
Slovenian pavilion and will enable a new way of collecting memories and souvenirs. 
 
As internet culture and digital spaces - nowadays the word “metaverse“ is becoming a popular 
term - gained popularity, the streets of major tourist cities were empty for the first time in a 
long time. Instead of vibrant city centers filled with musicians and artisans of all kinds, the 
streets were ghost towns, with the exception of newly emerged bicycle couriers delivering 
groceries to locals' doorsteps. It would not be surprising if many of them were in fact musicians 
and artisans. The conditions for working in the cultural and creative industries were not the 
best even before the crisis, and the pandemic has only made the problems more apparent. The 
research carried out in Slovenia by the Center for Creativity and the Poligon Creative Center 
shows that more than 50% of those working in CCIs are thinking about changing jobs.  
 

https://www.theguardian.com/artanddesign/2021/mar/11/christies-first-digital-only-artwork-70m-nft-beeple
https://nft.digitalnomadislands.org/#/
https://www.theguardian.com/technology/2021/sep/24/british-museum-nfts-digital-hokusai-postcards-lacollection
https://www.rtvslo.si/zabava-in-slog/glasba/techhouse-rock-in-digitalna-umetnost-v-hrastniku/591058
https://english.sta.si/2947567/slovenia-issuing-its-own-nfts-for-expo-showcase
https://en.wikipedia.org/wiki/Metaverse
https://www.delo.si/kultura/razno/poglabljanje-brezupa-brezposelnosti-in-revscine/
https://www.delo.si/kultura/razno/poglabljanje-brezupa-brezposelnosti-in-revscine/


The situation is worrying, but the pandemic has been used by some as an opportunity to 
innovate and produce all kinds of new content. Ana Monro Theatre from Ljubljana has 
introduced a new concept for Art-Yard plays. 

 
 It offers a safe event format where culture is brought into the community, into the courtyards 
of apartment buildings where residents become spectators through their windows and on 
balconies. Hopefully, there will be more initiatives like this in the future, aimed at bringing 
residents together and creating small communities once again. These have been lost with the 
gentrification of neighborhoods, rising property prices, etc. Cultural and creative practitioners 
now have many opportunities to (micro) revitalize their cities, keeping residents in mind first 
and foremost.  
 

From consumerism to self-transformation 
 
Sometimes that's hard to accomplish because it's so much easier to grab low-hanging tourists' 
Euros. Perhaps the pandemic served as an expensive lesson to some that tourists should not 
be taken for granted; and that the touristification of culture, history and traditions is in no way 
sustainable. It turns tourism into a purely consumer activity, such as buying fake and cheap 
imported magnets that eventually force you to buy a bigger fridge just to hold on to those 
consequently distorted memories. Maybe tourism was never a problem in the first place. Maybe 
the problem lies in the notion that we need to buy as many things as possible. But the new kind 
of subtler tourism is on its way, or rather, it is our duty to make sure it happens. This form of 
tourism follows the logic of the respective experience economy. It basically says that 
successful tourism products, for which users in modern tourism are willing to pay premium 
prices, necessarily draw their inspiration from local stories and heritage, enriched with the 
skills and methods of the cultural and creative industries, thus upgrading the products to a 
more anesthetic, profound, subtle, "multisensory" experience. 
 
Some intriguing experiences that draw from the local heritage and successfully grab tourist’s 
attention can be seen in Krakow. Krakow is trying to revive once dead and forgotten parts of 

https://www.anamonro.si/en/pillar/art-yard/


the city, such as Nowa Huta. A local group called "Crazy Guides" presents the former socialist 
period in Poland in a humorous way. Although Nowa Huta Communism Tours have been running 
for more than a decade and are modeled after a similar program in Berlin (and are very popular, 
as we can see on TripAdvisor), the program lives on as an alternative to mass tourism. They 
offer a few hours of guided rides in an icon of the era - the famous Trabant car.  
 

 
 
Other options include a walk through the neighborhood, an interactive lecture and a drink in an 
old preserved restaurant, a visit to a typical apartment of the Republic Polish People, a Trabant 
driving lesson, a staged arrest by the former Milicja police, the experience of drinking vodka, 
etc. Today, the creativity of the locals makes an old neighborhood appear in a new light and 
gives it back its forgotten pride. There were also attempts to put this part of the city on the 
World Heritage List UNESCO as an example of communist urban architecture (Pawlusiński & 
Kubal, 2017).  
 
Another successful project for alternative guided tours comes from the Slovenian capital 
Ljubljana. The product called "Invisible Lublana" or "City Guides in the Footsteps of the 
Homeless" is a presentation of a different side of Ljubljana by city guides who have experience 
of homelessness. The principles of the initiative are to show and soften stereotypes about 
homelessness and to educate through first-hand stories. We believe that such tourism 
products (e.g. experiences) will be even more important after the pandemic and will be crucial 
for the development of the experience economy. As these tours are often located outside the 
strict city center and away from the usual tourist hotspots, they can successfully disperse 
tourism and diversify with some normally forgotten players. 
 
Some of the most notable examples of cultural and creative tourism in Croatia can be found in 
the city of Zadar. One of the most popular is https://www.magic-croatia.hr/en/virtual-reality-
tour-zadars-history/. Zadar walking tour and Virtual Reality experience is a walking tour 
through Zadar’s old town in which you will discover how 8 “must see” locations looked in 
different time periods. An assistant leads you from one point to another and with the VR 
glasses you relive various historical episodes. Audio guide in 7 languages provides the most 

https://www.crazyguides.com/
https://www.tripadvisor.co.uk/Attraction_Review-g274772-d1101619-Reviews-Crazy_Guides_Private_Tours-Krakow_Lesser_Poland_Province_Southern_Poland.html
https://invisiblelublana.com/
https://www.magic-croatia.hr/en/virtual-reality-tour-zadars-history/
https://www.magic-croatia.hr/en/virtual-reality-tour-zadars-history/


significant information about Zadar and its past. Join this time travel and travel through 2000 
years of Zadar’s history. Furthermore, http://citygame-croatia.com/en that provides fun, travel 
and learning about Croatian history all at the same time. With this treasure hunt - heritage 
pursuits: you can sail through Croatian history by playing a game that is organized by licensed 
guides. By solving the puzzles in Zadar, Split or Nin, you will discover the local heritage that is 
covered under UNESCO. The cities that you will be visiting are culturally, historically and 
architecturally significant for Croatia. This little excursion is suitable for families, individuals, 
couples and tourists who want to see the city from a different perspective. Finally, the 
extraordinary https://feelcroatia.hr/, Feel Croatia is a boutique agency based in Zadar. If you 
want to feel, taste or touch our natural beauty, simple joy and pure happiness, they will help you 
with their shortcuts. Your instant pleasure is just one step further with their help. It is a 
complete travel experience, and thanks to their trusted partners, the agency offers customized 
options to create exceptional vacation experience. Spoil your senses with Feel Croatia Team 
 
The online platform curated by The Greek Designers is another great example of how the 
cultural and creative industries can help raise awareness of the destination and its culture 
through aesthetic products. The aim is to make the Greek identity widely known through 
products with contemporary design inspired by Greek history and culture. 
 

Rethinking tourism 
 
The ongoing crisis is undoubtedly a perfect time to rethink what tourism should look like in the 
future. Tourism management needs to consider the long-term impact of the crisis, embrace 
digitalisation, support the transition to a low-carbon economy and seek structural change 
towards a strong, sustainable and resilient tourism economy. Consumer habits, preferences 
and expectations will change significantly, so it will be important not to look at tourism of the 
future through the prism of 2019. Vaccines have been successfully rolled out, but it will take 
time to settle down (also due to new variants, vaccination refusals, etc.), which means we can 
expect cycles of minor or major shocks in tourism for some time to come (opening and closing 
of borders, imposing new restrictions, etc.).  
 

What does the future look like? 
 
In the mid to long term, given these circumstances, domestic tourism will remain an important 
driver of the recovery and for keeping the various tourism destinations and businesses alive. 
Therefore, local businesses will have to (if not yet) adapt quickly to serve such “new” types of 
customers.  It will be very important for tourism businesses to make key decisions based on 
active monitoring of tourism trends and developments from reliable sources. They need to 
focus on the new visitor profile, new ways to market, digital transformation, security, etc. 

Modern tourists are becoming increasingly environmentally conscious and sustainable 
practises and behaviours are becoming ingrained in their travel habits. In fact, in recent years, 
they have been slowly expected and somehow forced to behave in such a way. This is well 
illustrated by ongoing practises in Valencia, Venice, Europe˙s aviation safety agency, etc. The 

http://citygame-croatia.com/en
https://feelcroatia.hr/
https://thegreekdesigners.com/
https://www.lonelyplanet.com/articles/valencia-carbon-emissions-tourists
https://www.reuters.com/world/africa/venice-prepares-charge-tourists-require-booking-2021-09-06/?s=09
https://www.reuters.com/world/africa/venice-prepares-charge-tourists-require-booking-2021-09-06/?s=09
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pandemic has further reinforced such trends (when tourism ground to a halt, we all got a unique 
opportunity to look and reflect on what life would have been like without it, e.g. in Venice).  

Large tourism businesses have long been aware that tourists are increasingly looking for 
tourism products that reflect and are in line with their own values, and this aspect will continue 
to be very important in the future. Moreover, during the crisis period, there have been many 
initiatives and actions towards impact tourism movement (e.g.  Fairbnb, I-likelocal, Impact 
Travel Alliance, etc.), which has already led to an increased visitation of underprivileged 
communities, their stakeholders and personalised (not mass) tourism experiences. Such a 
prospect represents an immense opportunity for the development of marginalized areas and 
its associated smaller and authentic tourism providers, who are often hampered by a number 
of factors. LocalsFromZero is an example of an initiative that is actively working to address its 
challenges, uncover its potential and to develop an appropriate support environment.  

 

Much work is still needed. The post-pandemic period will be characterised by a different 
attitude towards travel. In this sense, it will be about quality rather than quantity, and a change 
in attitude about when and how we want to travel. Long-distance travel trips might become 
less frequent and planned with caution due to various restrictions (stricter controls, more 
passports, etc.). Travel agents, consultants and tour operators have become indispensable and 
have regained trust and importance through their knowledge and connections in the tourism 
industry. They will continue to be important in the near to mid-term future. As for the meeting 
industry, hybrid events will become a norm, for those who cannot travel and for those who just 
aren't comfortable doing so. Jessie States, the director of MPI Academy for Meeting 
Professionals International (MPI) even said: “We don’t see going back to a world of in-person only 
meetings”. Let us wait and see what the norm might be for the future of cultural and creative 
tourism. If a norm is even possible. 
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